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AAFES, NEXCOM, and MCX shall continue to expect that all brand name merchandise suppliers will
comply with all applicable federal or intemational laws and regulations conceming Social
Responsibility and Labor Standards, and shall take appropriate contractual or other action if this
expectation is not met

Dieconczo T B —

Army and Air Force Exchange ~ Navy Exchange Service Semper Fit and Exchange
Service (AAFES) Command (NEXCOM) Services Division (MR)
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POLICY OF SOCIAL RESPONSIBILITY AND LABOR STANDARDS
FOR PRIVATE LABEL AND DIRECTLY IMPORTED MERCHANDISE

Child Labor: Suppliers and/or subcontractors shall not employ any person under the age of 14 years
unless local minimum age law stipulates a higher age for work or mandatory schooling, in which case
the higher age will apply.

Forced Labor. Suppliers and/or subcontractors shall not use force or other compulsory labor in the
‘manufacture of products. Suppliers shall not require employees to lodge "deposits” oridentity papers
upon commencing employment with the company.

Working Hours: Suppliers and/or subcontractors shall comply with applicable local laws on
‘maximum daily weekly working hours

Compensation and Benefits: Suppliers and/or subcontractors shall ensure that wages paid fora
Standard workweek are consistent with local national laws.

Disciplinarv Practice: Suppliers and/or subcontractors shall not engage in or suppert the use of
corporal punishment, mental orphysical coercion, verbal abuse, or withholding passports ortravel
documents
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Freedom of Association & Right to Collective Bargaining: Suppliers and/or subcontractors shall
respect the right ofall employees to form andjoin trade unions oftheir choice, consistent with
‘prevailing local national law and to bargain collectively, without any activity that impedes or
suppresses freedom of association. Suppliers shall ensure that representatives of such employees are
not subject to discrimination and that such representatives have access to their members in the
workplace

Discrimination: Suppliers and/or subcontractors shall be consistent with local laws regarding
discrimination in hiring, compensation, access to raining, promotion , termination, orretirement based
onrace, caste, national origin, religion, disability, gender, sexual orientation, matemity staus, union
‘membership, or political affiliation.

Safe and Healthv Workplace: Suppliers and/or subcontractors shall provide their employees with a
Safe and healthy workplace in compliance with all local laws.

A copy of these standards, translated in the language(s) of the workers, shall be posted in an accessible
central location and visible to all employees at all production faciliies that mamufacture goods and
merchandise for AAFES'NEXCOM/MCX.  Any persons having knowledge of any violation of these
standards are encouraged to contact:

Ammy and Air Force Exchange  Navy Exchange Service Semper Fit and Exchange
Service (AAFES) Command (NEXCOM) Services Division (MR)
Chief, Quality Assurance Chief Merchandising Officer ~ Head, Merchandising Branch
39115 Walton Walker Blvd. 3280 Virginia Beach Blvd. 3044 Catlin Avenue

Dallas, TX 75236 U.S.A. Virginia Beach, VA 23452 USA. Quantico, VA 22134 US.A.
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Social Responsibility

The military Exchange Services have arich, proud heritage of servingthe men and women ofthe
uniformed services and their families. This global mission makes the Exchange Services ciizens of
worldwide communities and s rooted in the tenets of integrity, accountability and compassion, which
are embodiedin each service's core values. Consistent with those values, the Exchange Services
seekto do business with contractors, trading partners, suppliers and partners who share these same
enduring values and consistently hold themselves and their agents to the Joint Letter Regarding Sodial
Responsibility and Labor Standards.

The addendum referenced in NEXCOM's Chief Merchandising & Marketing Officer's, Rich Honiball,
letter can be_accessed via the online portal. Allthree pages must be completed to comply with
NEXCOM's Social Responsibility Compliance. Any questions concerning your compliance status,
shouldbe directedto NEXCOM's Social Responsibility Manger. All questions regarding your
requirements for complying should be directed o the appropriate NEXCOM buyer.
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VendorResponsibility for Employees

The Trading Partner is responsible for obtaining base access, in accordance with base installation
requirements, for any of s, its subcontractor's, or its suppliers’ employees who require access to
perform duties related to this Agreement. At alltimes, Trading Partner s the employer for the purposes
of worker's compensation coverage and insurance. Whenever employees ofthe Trading Partner, its
subcontractor, or its supplierare present at a NEXCOM location in their capacity as an employee of
Trading Partner, its subcontractor, or its supplier, the Trading Partner is responsible and liable forall
actions of those employees and any loss suffered by NEXCOM as a result of those actions.

Domestic Preference Clause:

Preference is given to American-made items if they meet consumer demand and are competitively
priced.
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INSTRUCTIONS:

Trading partners that supply private label merchandise must complete thistrading partner
profileaddendumfor each production facility (bothits own and for all subcontracted facilities)
that willbe usedto produce private label merchandise for NEXCOM.

Trading partner shallnotproduce any private label merchandisein any facilitythathas
notbeen approvedin advanceby NEXCOM, after 9/1/03

No facility will be approved untilthis fully completed addendumis submitted, alongwith all
requiredsupportingdocumentation.

Submitvia emailto Social Responsibility Manager@nexweb.org. Incomplete submissions will
NOT be acted upon. Shouldyou have any questions regarding this form, please contact the:
appropriate NEXCOMbuyer.

A separate form is required for each facility that will be producing privatelabel merchandise
(whetherownedor subcontracted); however, after Part A hasbeen completed, copies may be
made before Part B is completed.

The trading partner will be required to complete the Social Compliance addendum of the
online trading partner agreement
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DEPARTMENT OF THE ARMY AND AIR FORCE
ARMY AND AIR FORCE EXCHANGE SERVICE
DALLAS, TX 75236-1598
DEPARTMENT OF THE NAVY
NAVY EXCHANG E SERVICE COMMAND
VIRGINIA BEACH, VA 23452-5724
HEADQUART ERS, UNITED STATES MARINE CORPS
SEMPER FIT AND EXCHANGE SERVICES DIVISION (MR)
QUANTICO, VA 221345103

POLICY OF SOCIAL RESPONSIBILITY AND LABOR STANDARDS
FOR PRIVATE LABEL AND DIRECTLY IMPORTED MERCHANDISE

‘The Ammy and Air Force Exchange Service (AAFES), Navy Exchange Service Command
(NEXCOM), and Marine Corps Exchange (MCX) have a proud heritage of serving the men and
women of the uniformed services and their families. The military exchanges perform a vital mission in
bringing an amay of products and services to military members and their families serving throughout
the world. Our mission is global: we are citizens of many worldwide communities, supported by 2
yery diverse workforce. Our endeavors are deeply rooted in the tenets of integrity, accountability, and
compassion, which are embodied in our core values. Consistent with those values, AAFES,
NEXCOM, and MCX require their suppliers and/or manufacturers of private label merchandise and
merchandise imported directly by the exchanges, to assess their practices, as well as those of their
subcontractors, for compliance with these Social Responsibility and Labor Standards in this Policy
and Enclosure (1). Any violations of these standards by any manufacturer o subcontractor may be
cause for immediate termination of any agreement.
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Each military exchange shall implement a program ensuring that its private label or directly imported
merchandise is not produced by child or forced labor and make periodic assessments of this program.
This program shall be based on the Social Responsibility and Labor Standards outlined in Enclosure
(1). The military exchanges shall also use government agencies, such as the Departments of State and.
Labor, retailers, and the Intemational Labor Organization, as resources for information and insights
that would facilitate sructuring the program. We will establish ongoing communications with these
organizations 10 help us stay abreast of information that facilitates our implementation and monitoring
efforts to assure that exchange service merchandise is not produced by child or forced labor.

Wherever possible, we will pursue efforts to implement this program jointly to minimize costs where
there are opportunities to do so.




